


Spirit

As branding options continue to

For many in the retail gasoline industry, major brand availability has diminished

as refiner-suppliers continue to merge and consolidate. And in these competitive

times, affiliations with a major brand can be an expensive proposition, with

costly imaging requirements and contracts that bind marketers and retailers to

buy product at prices that may not enable them to aggressively compete in
the marketplace.

That’s why Spirit was created. The new

dwindle for petroleum marketers and private brand, spirit, is available to
dealers, there’s a new Splrlt in the qualifying members of the Petroleum

industry.

Marketers Association of America’s 44 state
associations. With the national scope of PMAA and its 44 associations, Spirit has
quickly gained a national presence. And while the Spirit package offers many of
the bells and whistles of traditional branding packages, Spirit was developed to
keep branding costs to a minimum.

More than 900 marketers across the country have expressed an interest in being
a part of PMOCO, and collectively they have told PMAA they would like to
brand as many as 4,500 units and purchase almost 4 billion gallons of gasoline
and diesel from the company annually.

What Spirit offers

A complete branding package

The Spirit image is a clean, attractive look
and is well received by consumers. Imaging
requirements are flexible enough to keep
costs down and retrofit existing older stores
and stations, yet tight enough so that the
integrity and credibility associated with a
national brand is maintained.
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Credit card processing

PMAA has an agreement with Paymentech, a national credit card processing
company, to work with Spirit dealers to process their credit, debit and fleet card
transactions at the lowest rates possible. And unlike many “deals” offered by
credit card processors, there are no hidden fees and charges that make what
appears to be an attractive rate a drain on the bottom line.

The Spirit credit card program will ultimately be expanded to include a co-
branded Visa card and customer loyalty programs.

About PMOCO

Petroleum Marketers Oil Co., LLC is a Delaware limited liability company, of
which PMAA currently is the sole owner. While PMAA intends to maintain
majority control of the LLC, it is interested in attracting investors for seed capital.
PMOCO is run by a seven-member management committee comprised of six
petroleum marketers and one executive director of a PMAA member association.

How do I sign up for Spirit?

Contact your local jobber or call

Petroleum Marketers Oil Co., LLC

P.O. Box 268, New Hope, PA 18938

voice: (215) 862-8112, fax: (215) 862-0145
www.pmoco.com, E-mail: vhaskins@pmoco.com

The Competitive Spirit

Spirit has been featured on the ARCA (Automobile Racing Club
of America) race circuit, prominently displayed on the #1 car driven
by Andy Belmont. The Spirit car ran at Daytona in February 2002.



Spirit

"The response
has been
overwhelming,
People like the
image; they like
the way it looks.”
Jimmy Holt of Pump 'N

Shop operates five Spirit
stations.

The Spirit Image

The attractive Spirit imaging was developed to give maximum flexibility for
developing retail sites. Marketers who license the brand will be provided with
imaging guideines that will define how the Spirit look can be applied in rebranding
or in developing a new “ground-up” location. Guidelines are developed by the
PMOCO management committee, comprised primarily of marketers who bring
their “street-wise” perspective to bear—with goals of maintaining a quality
image at a minimal cost and with less rigidity than traditional branding requirements.



