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SPIRIT® PETROLEUM partners with Jones-Blair Company

for all protective coatings

NEW HOPE, PA (Sept. 1, 2009) – Spirit® Petroleum announces a new partnership with Jones-Blair Company for all its protective coating needs. Jones-Blair is now the preferred provider of paint and protective coatings for Spirit® licensees.

“Spirit® developed this relationship with Jones-Blair in direct response to the feedback and needs of our licensees,” explained Vera Haskins, President of Spirit® Petroleum. “The durability of Jones-Blair’s decorative and protective coatings is well-known throughout the oil industry. In addition, they are as consistent in their reliable customer service, which we know will be a value-added component for our Spirit licensees.” 

Will Dryden, the National Sales and Marketing Manager for Jones-Blair Paint Company says, “The strength of these coatings is proven, and their powerful surfaces protect your brand’s structural and image investments. Experience with our products in the field shows that these coatings will outlast others at least twice for color and gloss retention. They also have superior adhesion on various types of surfaces, thus saving additional labor and material costs.”

In addition to the strength of the coatings, the enduring intensity of the colors and gloss and the environmentally friendly nature of the product make Jones-Blair products appealing to Spirit®. Even in extreme weather conditions, the reds and blues will not fade or chalk.

“We always try to be responsive to the needs of our licensees, and especially in these difficult economic times, we’re trying everything possible to make business more cost effective for them, such as through our relationship with Jones-Blair,” adds Haskins. 
Spirit® is a nationally recognized petroleum brand managed by marketers and owned by the non-profit Petroleum Marketers Association of America (PMAA). Consumers trust the American eagle and the red-white-and-blue image, while supporting a brand that enables businesses of all sizes to aggressively compete in today’s tough environment. Marketers value the brand’s flexible requirements, turnkey business solutions, and competitive credit card processing rate. Spirit® is embraced nationwide and more than half of its licensees have branded multiple locations. For more information, visit www.SpiritPetroleum.com or call (215) 345-4119.

# # #

